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VISION
A future free from food allergies.

MISSION
To improve the life and health of 
those with food allergies through 
transformative research, education, 
and advocacy.

GOALS
Accelerate the pace of innovations to prevent, 
diagnose, and treat food allergies.

Empower food allergic individuals to 
confidently manage their condition.

Vision, Mission & Goals



FARECheck



Resources

Avoiding cross contact: https://www.foodallergy.org/resources/avoiding-cross-contact

Reading food labels: https://www.foodallergy.org/resources/how-read-food-label

Restaurant info: https://www.foodallergy.org/resources/restaurants

FARE Check: https://www.foodallergy.org/our-initiatives/education-programs-training/farecheck

Save A Life program: https://www.foodallergy.org/our-initiatives/education-programs-training/fare-training

Free downloadable posters: https://www.foodallergy.org/living-food-allergies/food-allergy-essentials/free-
downloadable-resources
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FARE PACT Alliance 



Serving food allergy consumers is smart business

A Powerful Market Opportunity:
More than 85 million Americans live with a 
food allergy, intolerance, or in a household 
affected by one. This community represents a 
$19 billion market segment—loyal, premium-
focused, and underserved.

Food Allergy Consumer Profile:
 Safety comes first: 
 Dedicated, savvy shoppers
 Premium buyers
 Loyal, yet always looking
 Trust is paramount



Our shared mission: make the world safer for food 
allergy consumers while driving industry 
innovation
• Improve Lives through Collaboration: Convene all relevant stakeholders to identify needs 

and opportunities, so that industries can develop safer products and services for the food allergy 
community. 

• Share Consumer Insights to Drive Action: Engage companies and investors with powerful 
data and stories about the food allergy consumer. The Alliance shines a light on the burden of the 
disease and the unique spending habits and brand loyalty of this 85+ million strong segment.

• Shape Best Practices Across Industries: Provide a forum for businesses to exchange ideas 
and develop best practices on issues spanning the “food allergy economy” – from supply chain 
controls and manufacturing processes, to front-of-house operations and staff training, to 
marketing, product design, compliance, and labeling. 



Ready to Join?

Ready to join?
Please contact Craig Fontenot, Chief of Staff 
cfontenot@foodallergy.org | 202.459.8054



Thank You!
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